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Social media is an invaluable resource for building your 
brand both online and offline. One of the biggest mis-
takes you can make is not leveraging the platform to 
grow your audience, drive traffic to your website, and 
increase awareness around your brand/expertise. 

Here are 18 tips on how to build your brand or busi-
ness using social media.
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1. Be honest about what you want. Social media can help you 
reach both your personal and professional goals but first you 
have to know what those are.You can’t get what you want 
if you don’t know what you want. Do you want to showcase 
your work? Drive traffic back to your website? Get Leads? 
Engage with your audience? Position yourself as an industry 
authority? Boost your credibility? Knowing your objective is 
the foundation of social media success. 

2.  Find your tribe. All social networks are not created equal. 
Although there are many to choose from not all of them are 
the right fit for your brand.  
 
You know you’ve chose the right social media platform for 
your business/brand if: 
 
- It’s where the majority of your target audience is 
- It allows you to showcase your brand/expertise in an optimal 
way  

3. Choose the right name. Don’t make it hard for people to find 
you. Your social media handle should be the name that you 
use on job applications, the name you do business as, or the 
name of your business.  
 

4. Optimize your profile bio. Think of the about section on your 
social media profile as your digital elevator pitch. Anyone 
who stumbles onto your page should be able to know who 
you are, what you do, where you’re located, and how they can 
find more information. (HINT: Insert the link to your website 
address).  
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Make your bio more impressive / memorable by including: 
- One niche descriptor 
- One accomplishment 
- One hobby 
- One interesting fact or feature about yourself or business 

5. Go public. How else do you expect people to find you? Private 
social media profiles limit your reach. Instead of getting 
yourself in front of the millions of people that use [ insert name 
of social platform here] you’re limiting yourself to only being 
seen by the people who follow you 

6. Create a different experience on each platform. One size 
doesn’t fit all. What’s the point of following you on Facebook 
if you just post the same thing that you do on Twitter? Give 
people something special to look forward to on each platform 

7. Be consistent. Make sure the look, feel, and tone of your brand 
are the same across all social channels. This will help people 
immediately recognize who you are no matter which site or app 
they’re using 
 
PRO TIP: The first step is making sure all of your social avatars 
(profile photos) are the same. 

8.  Be authentic. Your social media profiles are an extension of 
your brand. When posting online you may be tempted to do 
or say things that you wouldn’t otherwise because “everyone 
else is doing it”. Behaving in a manner that is not true to who 
you are will damage your credibility.   
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9. Promote. Get the word out about your social media presence 
by cross promoting your profiles on all platforms. Go a step 
further by including your social media info on your email/
text message signature, business cards, flyers, brochures, 
website, newsletters, presentations, graphics, voicemail 
messages etc 

10. Engage, Engage, Engage. Interact and talk about your 
areas of expertise and topics that matter to you. Start the 
conversation yourself or jump in on ones that are already 
happening. This will help position you as an authority or 
industry thought leader. Participating in Twitter chats is a 
great place to start. 

11. Create shareable content. How can you be an expert or 
thought leader in your space when all you do is post what 
everyone else is saying? Nurture your (current and potential) 
audience by creating original content within your niche. 
What makes content shareable? Relatability, value, and visual 
appeal. Content includes: photos, videos, articles, infographics, 
podcasts etc 

12.  Be a good storyteller. People want to feel like they’re a part 
of your journey, so allow them to be. Share pivotal moments 
and the moments that lead up to them. Don’t be stingy with the 
details. Be transparent. It allows your audience to emotionally 
connect with you and relate. Remember: people buy based on 
their emotions 

13.  Newsjack. Insert yourself into conversations that are 
already happening around trending/breaking news stories. 
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PRO TIP: Use the dedicated hashtags around the topic to 
increase your reach and visibility.  

14.  Give credit. Tag or “@” the people and companies you 
mention on social media. Doing so will allow them to know that 
you are talking about them and may result in them following 
you, engaging with your post (retweeting, sharing, liking), or 
introducing their audience to your brand.  
 
PRO TIP: Whenever someone takes a photo of you or your 
brand ask them to tag you when they post it to their social 
media profile. This will help to introduce you to a new 
audience -- their audience. 

15.  Enhance customer service. Social media gives you the 
opportunity to be more hands on and responsive to inquiries 
when it comes to communicating with (current or potential) 
customers online. When you are quick to respond, then it goes 
to show that you care for your customers. It implies that you 
are confident enough about your products and services. 

16.  Post regularly. If you can’t remember the last time you 
sent out a post on your platform it’s been too long. Posting 
regularly keeps you visible and top of mind when your 
audience thinks about your industry. 

17.  Follow me across social media (@neffyanderson) to get 
reminders on how to get all the tips on this list done. I can 
show you way better than I can tell you. 

18.  Get professional help. Hire me to refine your brand 
strategy for maximum impact both online and offline in a one 
hour-long strategy call. Email neffy@neffyanderson.com to 
book your brand consultation today.


